the emergence of content distribution innovative
business models

the case of online artists and viral advertising
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how importantis social communication in France ?
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online artists



how do peopldind artistson the Internet ?




Ind artistson the web ?

wheredo peoplef

#1 - www.wikipedia.org
#2 - www.youtube.com
#3 - www.myspace.com
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#5 - www.dailymotion.com

#6 - www.lastfm.fr

#7 - www.greatsong.net

#8 - www.fnac.com

#10 - www.evene

#11 - www.paroles.net

#12 - www.skyrock.com

#14 - www.rfimusique.com

#15 - www.deezer.com

o - www.Imadpb.com

#19 - www.rap2k.com




